Communications related to architectural projects have become more complicated due to more complex design projects, the growth of technology and design information management systems and different backgrounds of stakeholders. These issues have had a significant effect on how buildings are designed and evolved Architecture to combine technical and social aspects of design. This study reviewed and focused in Design and facilities management, behavior and communication as well as interfaces issues. This study introduced the approaches and strategic methods of effective communication in architectural design practice from the view of technological and humanistic characteristics to manage communication challenges in architect-client relationship.
Introduction
Ambiguity is a problematic issue that can lead to mistrust and damage communication. In order for the societal benefit of the built environment to be fully realized, the issue of communication must be addresses (Cole-Colander, 2003) . Fleming (1996) and Roxburgh (2003) examined how clients and designers used proprietary knowledge to either bridge or exploit the gap between these two cultures. Communication that is not clear can result in unsatisfactory design results for the client (Ayodele Elijah Olusegun, 2008) . Thamhain (2013) identified different circumstances that lead to poor performance. All of these categories are similar because they are the result of humanistic concerns (Xie, Thorpe, & Baldwin, 2000) . Settling semantic differences requires communicative efforts, especially when communication between the people involved had disintegrated. In terms of design, most communication problems are the result of the behavioral process that create it's foundation as organizational and people-oriented components that have a strong influence on the final design result (Coughlan & Macredie, 2002) . Several socio-technical methods have been developed to explain how the people-oriented or human element affects communication (Coughlan & Macredie, 2002) . Shen (2011) and Yu, Shen, & Chan (2005) proposed the following reasons for communication difficulties between designers and their clients:
The client's viewpoint was not fully considered There was not enough communication between stakeholders Design requirements were not sufficiently managed The needs expressed by the clients often change There is a lack of feedback from the client In an attempt to better communication between designers and their clients, (Shen, 2011) proposed the following
